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LEAVE

PRE-VISIT ENTERING MUSEUM FIRST INTERACTION USING THE PRODUCT LASTING IMPACT

Steps LEARNING ABOUT THE INITIATIVE INITIAL DISCOVERY FINDING & ENGAGING WITH SEAT DEEPENING THE EXPERIENCE REFLECTION POST VISIT

“I didn’t realise how much it would shift the way | see
things, each seat felt more immersive than the last.
There was something about the quiet of it.. the way |
stopped without planning to. It made me look- really
look- and | didn’t want to rush back into everything

“The museum was buzzing, but the IN
FOCUS trail caught my eye when | saw it
on the museum map, | got curious—what

if art could actually help me feel more

“I've been feeling overwhelmed lately,
and when | saw the IN FOCUS ad about
engaging in a slow museum experience

to reconnect with art, it made me think—

“Walking out of the museum, | feel different—
lighter, more aware. | didn't just visit an
exhibition today, | experienced it. And | want
to come back for more.”

“I'd been moving from room to room... then |
saw the first seat, there was something
about the shape of it and | recognised the
symbol from the brochure — | wasn't sure

Visitor Quote

Manage partnerships with
mental health organizations
and wellness platforms.

FOCUS

QR page and website

: maybe this is exactly what | need.” present? what to expect, but | stopped and sat down.” straight away. It's like the space around me faded,
Line of and it was just me and the artwork.”
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